Awareness and engagement drive
sustainable commerce in Qatar

Consumers in Qatar have a high awareness of the need for sustainable commerce
and are extremely engaged in the drive toward overall sustainability. Qatar

has developed a National Climate Change Plan with mitigation and adaptation
initiatives aimed at reducing emissions by 25% from all sectors by 2030.
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Who do Qatar consumers perceive as playing My child chooses sustainable
the largest role inimplementing sustainability? According to Qatar parents of kids between 8 and 18
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