Awareness and engagement drive
sustainable commerce in Kuwait

Consumers in Kuwait have a high awareness of the need for sustainable
commerce and are extremely engaged in the drive toward overall sustainability.
The government has set the tone with a net-zero target year of 2060.
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Who do Kuwait consumers perceive as playing My child chooses sustainable

the largest role inimplementing sustainability? According to Kuwait parents, among kids between 8 and 18
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How do Kuwait consumers Kuwait consumers say the top 5 drivers and
gauge the sustainability of a influencers of sustainable practices are:

product or brand (top 1/2/3)?
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Knowing the ingredients say we need stricter say incentive programs say people should
laws and regulations should be developed to urge governments
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Certifications that assure ethical practice
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